
BFSI TRYST WITH

HYPER AUTOMATION

BFSI TRYST WITH

HYPER AUTOMATION

BFSI TRYST WITH

HYPER AUTOMATION





MARCH 202230



Oracle Unveils Java 18

O
racle has announced the

availability of Java 18, the

latest version of one of the

world’s number one programming

language and development

platforms. Java 18 (Oracle JDK 18)

delivers thousands of performance,

stability, and security improvements,

including nine enhancements to the

platform that will further improve

developer productivity.

The latest Java Development Kit

(JDK) provides updates and

improvements with nine JDK

Enhancement Proposals (JEPs). These

include the capability to add Code

Snippets in Java API Documentation

(JEP 413), which simplifies the

addition of sample source code in

API documentation, and Simple

Web Server (JEP 408) for

prototyping and testing. Developers

can explore two incubating

modules: the Vector API (JEP 417)

and the Foreign Function and

Memory API (JEP 419), as well as a

preview feature: Pattern Matching

for Switch (JEP 420).

Georges Saab, Vice President of

Development, Java Platform Group,

Oracle, said, “The release of Java 18

demonstrates Oracle’s continued

commitment to provide enterprises

and developers faster access to

enhancements with the six-month

feature release cadence. We

continue to make technical

investments that improve the

performance, stability, and security

of the Java SE Platform

implementations, as well as the

Java Development Kit.”

“Java developers want continued

innovation with modern

programming language features,

developer experience enhancements,

cloud managed services, and

stability,” said James Governor,

Principal Analyst, RedMonk. “With

Java’s consistent six-month release

cadence Oracle is meeting those

demands, helping to keep Java

relevant for modern applications and

workloads.”

Accelerating Java’s Adoption
in the Cloud

Oracle recently introduced Java

Management Service (JMS), a new

Oracle Cloud Infrastructure (OCI)

native service to help manage Java

runtimes and applications on-

premises or on any cloud. JMS

delivers the information needed to

manage Java deployments across

the enterprise. Java Management

Service is included for OCI

workloads and for Java SE

Subscribers.

Java 18 is the latest release

under Java’s six-month release

cadence and is the result of extensive

collaboration between Oracle

engineers and other members of the

worldwide Java developer

community via the OpenJDK Project

and the Java Community Process

(JCP). This provides a steady stream

of innovations while also delivering

continued performance, stability and

security improvements that will

increase Java’s pervasiveness across

organizations and industries of all

sizes. The largest changes delivered

in Java 18 are:

Updates and Improvements
to Libraries
� JEP 400: UTF-8 by Default – Sets

UTF-8 as the default charset of

the standard Java APIs. With

this change, APIs that depend

on the default charset will

behave consistently across all

implementations, operating

systems, locales, and

configurations.

� JEP 408: Simple Web Server – A

command-line tool and API to

start a minimal web server that

serves static files only. This tool

will be useful for prototyping,

ad-hoc coding, and testing

purposes, particularly in

educational contexts.

� JEP 416: Reimplement Core

Re�ection with Method Handles

– Reimplements

java.lang.re�ect.Method,

Constructor, and Field on top of

java.lang.invoke method

handles. By making method

handles the underlying

mechanism for re�ection, it

reduces the maintenance and

development cost of both the

java.lang.re�ect and

java.lang.invoke APIs.

� Internet-AddressJEP 418:
Resolution SPI – Defines a

service-provider interface (SPI)

for host name and address

resolution, so that

java.net.InetAddress can make

use of resolvers other than the

platform’s built-in resolver.

Tools
� JEP 413: JEP Code Snippets in

Java API Documentation –

Introduces the @snippet tag for

JavaDoc’s Standard Doclet to

simplify the inclusion of example

source code in API

documentation.

Preview and Incubators for
Later JDK Releases
� JEP 417: Vector API (Third

Incubator) – Provides an API for

developers to reliably leverage

CPU architectures that provide

scalable vector extensions. This

will lead to superior performance

compared to equivalent

computations on non-extended

processors.

� Foreign Function andJEP 419:
Memory API (Second Incubator)

– Enables Java programs to

interoperate with code and data

outside of the Java runtime. By

efficiently invoking foreign

functions (i.e., code outside the

JVM), and by safely accessing

foreign memory (i.e., memory

not managed by the JVM), the

API enables Java programs to

call native libraries and process

native data without the

brittleness and pitfalls of JNI.

� JEP 420: Pattern Matching for

Switch (Second Preview) –

Enhances the Java programming

language with pattern matching

for switch expressions and

statements, along with

extensions to the language of

patterns. Extending pattern

matching to switch allows an

expression to be tested against a

number of patterns, each with a

specific action, so that complex

data-oriented queries can be

expressed concisely and safely.

Future Proofing Java
Programs
� JEP 421: Deprecate Finalization

for Removal – Finalization remains

enabled by default for now, but

can be disabled to facilitate

testing. In a future release, it will

be disabled by default, and in a

later release, it will be removed.

Maintainers of libraries and

applications that rely upon

finalization should consider

migrating to other resource

management techniques such as

the try-with-resources statement

and cleaners.

Supporting Java Customers
The Oracle Java SE

Subscription, a predictable pay-as-

you-go offering, provides

customers with best in class

support, entitlement to GraalVM

Enterprise, access to the Java

Management Service, and the

�exibility to upgrade at the pace of

their business. This helps IT

organizations manage complexity,

contain costs, and mitigate security

risks.
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BFSI TRYST WITH

HYPER AUTOMATION
With new challengers flooding the market with cloud

infrastructure and a mobile-first, digital proposition, the fight

for market share among the BFSI players has intensified. This

is what makes automation such a compelling proposition, as

any opportunity to slim down the operational costs will be

welcomed to drive increased profitability. From automating

on-boarding processes in lending to improving data quality

and utility for better decision making, hyper-automation has

the potential to augmentworkers ability, whilst reducing

operational costs and human error

Amit Singh
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A
n Indian incentivized

health & wellness

platform, Growfitter

has raised $1 million in a Pre

Series A round led by

In�ection Point Ventures. The

round also saw participation

from The First Post Capital,

Mumbai Angels, Startup Angel

Network, DevX Accelerator

Fund, Blockchain Founders

Fund (Singapore), JPIN.

Well-known angels Mohit

Burman (Vice Chairman,

Dabur India) and Aman

Gupta, Co-founder CMO boAt

also joined the round. Amar

Gupta invested in the

company through Shark Tank

India, where Growfitter

appeared after signing the

lead investor of this round.

The funds will be utilized

for building technology

infrastructure and expanding

business operations, hiring,

and branding of the platform.

Growfitter was also selected

amongst the top 30 startups

in the Korean Govt-backed K-

Startup Grand Challenge

program.

The team stayed in South

Korea for 4 months in FY2020

to work on the platform. It

was also a part of Class 27 of

the Alchemist Accelerator

program, one of the

accelerator programs in Bay

Area USA run by Stanford

Professor Ravi Belani.

Vinay Bansal, Founder &

CEO, In�ection Point Ventures,

said, “The pandemic has

brought about awareness

among the end-users and

businesses around digitally

delivered solutions. Health has

emerged as a top priority.

Growfitter digital health

program uses a combination

of proven behavioral science &

rich data science to help build

healthy habits that stick.

Growfitter is building out a

full-stack model that will

eventually have insurance &

financial products, & really

become an embedded financial

services platform creating a

community of health & wellness

which is the big trend going

forward. The Company’s

motion-sensing proprietary

algorithm helps the users to

keep a note of their movement,

allotting them points on every

workout. We see potential in

businesses which are taking

high-touch manual business

processes and bringing digital

transformation to the doorstep.”

Growfitter has partnerships

with brands including P&G,

Puma, Jockey, Paytm, Myntra,

Lakme, Ixigo, Blinkit (formerly

known as Grofers), Tata 1mg,

WazirX, MFine, Ease My Trip,

Pharmeasy, MediBuddy &

MyGlamm for their reward

program. They have also

signed an MOU as a licensed

group insurance partner with

Aditya Birla Health Insurance

& Raheja QBE.

Growfitter app has been

downloaded by more than

600K+ users across 200 cities

& rewards worth more than

$1 million have already been

redeemed. The app also offers

a premium subscription &

already has 20k+ paid

subscribers on the platform &

more than 3 million visitors on

their website Growfitter.com.

The platform has installed its

QR codes in over 1000+

fitness centers in the country

and more than 5 million users

have scanned these QR codes.

Sanmati Pande, Co-Founder

& CEO, Growfitter, said, “IPV is

one of the best investment

platforms run by industry

veterans & professionals. Vinay

Bansal has been a great

support by providing not just

growth capital but also

strategic partnerships to scale

the business. Their turnaround

time to close the round was

phenomenal.”

“We are really an insurtech

company but creating a

community in health &

wellness. We believe that

embedded financial services

will be a big trend going

forward & we are building the

biggest one for health &

wellness.” adds Sanmati.

The digital health market is

increasing. According to

Precedence Research, the

global digital health market

size is expected to garner

around $551 billion by 2027,

with a CAGR of 16.5 percent

from 2020 to 2027.

Harshit Sethy, Co-Founder,

CTO, Growfitter, said, “The

funding will be used to grow

our technology stack, offer

more immersive experiences to

our users and members, and

to develop a wider embrace of

our target segments. We have

also now introduced Fitness &

Group challenges where users

can compete & win rewards.

Our aim is to reach 10 million

users in the next 2 years &

build an ecosystem powered

by AI & Machine learning

which will help people to get

fit and adopt a healthy

lifestyle.”

Shark Tank Featured Growfitter

Grabs $1 Million Funding
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Inflow Technologies & Claroty Signs

Distribution Pact

B
engaluru based In�ow

Technologies has signed a

distribution pact with Claroty,

the industrial cybersecurity company

that helps one of the world’s largest

enterprises reveal, protect, and

manage their OT, IoT, and IIoT assets.

In�ow Technologies is one of the

fastest growing value-added

distributors in India and is a niche

player in the Distribution Services

industry providing Value Added

Distribution in Cyber Security,

Networking, Unified Communications

and Collaboration, AIDC & POS,

Infrastructure & Application

Software, Storage Management and

Electronic Security products & related

services in South Asia with revenue

run rate of USD 370+ million.

Headquartered in Bangalore, In�ow

Technologies has a presence in 15

locations across India & SAARC.

Rajesh Kumar, Vice President

Business Technology Unit, In�ow

Technologies, said, “Claroty has created

the industry leading platform to detect,

manage and secure OT, IoT, and IIoT

assets in industrial environments. We

are delighted to partner with them and

through our esteemed channel partners

we will focus on offering this industrial

cybersecurity solution to end customers.

Our skilled, focussed team will work

with identified channel partners to

equip and enable their teams.”

The Claroty Platform is a

complete industrial cybersecurity

solution that comprises Claroty’s

Continuous Threat Detection, Secure

Remote Access, and Edge

technologies. It reveals and protects

all industrial assets while detecting

the earliest indicators of threats via

proprietary detection technologies.

With highly �exible and rapid

deployment options, a vast

integration ecosystem, and robust

API, the platform seamlessly

integrates with any industrial

environment regardless of the scale,

architecture, or maturity of existing

cybersecurity programs. The platform

is also the industry’s only solution

with integrated remote incident

management capabilities spanning

the entire incident lifecycle.

“Securing the industrial economy

has historically been a difficult process

due to the complexity and

inaccessibility of OT environments,”

said Nick Nindra, Head of Channels

and Alliances, APJ, Claroty. “This

endeavor requires a strong ecosystem

of partners working closely together to

give industrial enterprises fast and easy

solutions, which we aim to do through

our partnership with In�ow

Technologies Pvt. Ltd. We look forward

to working together to secure the

industrial and critical infrastructure

systems that power India’s economy.”

GajShield Infotech

Organizes Channel Partner

Meet with Mass Infonet

G
ajShield Infotech is a cybersecurity company

developing security solutions that provide

protection against the current and evolving

cyber security threats. The well-known Data Security

Firewall solution provider that has been one of the

pioneers in the development of security solutions

and an active contributor to the industry in

combating security threats has recently organized its

channel partner meet. The company has been

recognized for addressing significant security

challenges alongside delivering futuristic solutions

for clients’ current and future requisites. Initiated in

partnership with its Regional distributor Mass

Infonet, (Mumbai and ROM), the one-day event was

organized on 11th March 2022 at Centre Point,

Nagpur.

The meeting comes in the wake of several high-

profile cyberattacks, that has brought an added

urgency to such security issues. The session has been

designed to facilitate their partners in leveraging and

building their expertise in the domain of cyber

security. Dedicated partners attended the session to

strengthen their knowledge on GajShield products

and solutions. The core agenda of the meet was to

aid channel partners in working towards new

industry standards with robust security tools

alongside providing them with relevant skills

training. The session was aimed at enabling

GajShield’s Partners to groom their ability and

mechanical skills, enhance partner profitability,

expand opportunities, and empower partner success.

Sonit Jain, CEO, GajShield Infotech, said,

“GajShield Infotech channel partner meet comes at a

timely moment, highlighting on the pressing need

for adaptable security solutions to combat

cyberattacks that continue to exploit vulnerabilities

targeting people, organizations, and government.

The meet organized in partnership with Mass

Infonet will offer a wide-ranging security suite

empowering our partners and their organizations to

build and grow their security infrastructures. The

partner meet is a grand development led by

GajShield Infotech to help our partners in emerging

into security experts across their technology

portfolio.”

Srinivas Hebbar, MD, Mass Infonet Private

Limited, said, “We are proud to associate with

GajShield Infotech in organizing the channel partner

meet. The program was commenced at a time when

many organizations have been struggling to meet

the security requisites. We understand that cyber

security is a crucial element that will remain a top

priority for organizations, even as the pandemic

subsides. We have designed our partner program to

amplify our partner success and to qualify their

virtual transformation.”

COVER STORY
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U
iPath has announced

the launch of its

enhanced Technology

Partner Program, which brings

together independent software

vendors (ISVs) that co-innovate

with UiPath to deliver end-to-

end applications and solutions

for their joint customers. The

UiPath Technology Partner

Program now includes a variety

of new technical, sales, and

marketing offerings for

partners to develop, test, and

market their applications as

well as promote

complementary offerings.

The enhanced program is

driven by increased global

demand for automation

solutions. According to a

recent IDC Thought Leadership

White Paper, The Economic

Impact of UiPath Robotic

Process Automation: $55

Billion a Year by 2025,

sponsored by UiPath, “the

economic benefits expected by

the use of robotic process

automation (RPA) software by

UiPath customers will grow at a

blistering pace, from $7 billion

worldwide in 2021 to $55

billion in 2025.” In addition, a

2022 UiPath survey of U.S.

executives found that 78

percent are very or somewhat

likely to invest more in

automation to offset the impact

of the labor shortage.

UiPath has added to its

robust program to help

technology partners win more

business and break into new

markets. The program provides

a range of benefits that enable

technology partners to

confidently develop, test, certify,

and market their solutions and

go to market faster.

New features within the

Technology Partner Program

include:

Automation Build

Benefits: UiPath is investing in

tools for partners to create

their own integrations more

rapidly. Partners will also be

offered more robust trial

license access, training material

to enhance their build efforts,

and support to enable the

partner and UiPath to extend

their platforms and expand

their customer bases.

Sales and Business

Development Benefits:

Technology Partners can now

monetize their listing via the

UiPath Marketplace, drive

greater awareness of their

company and listing with UiPath

Sales Teams, and leverage

insights from UiPath experts to

expand offerings to new

industries or lines of business.

Marketing Benefits: UiPath

offers technology partners

many opportunities, including

access to the Partner Marketing

program, a turn-key marketing

campaign solution. This

program enables companies to

promote their partnership with

UiPath and the value to

customers through a menu of

ready-to-go marketing

campaigns. Technology

partners also can have their

listing and company

information included on the

UiPath website and portal.

Dalton Ruer, Data Cathedral

Architect, Qlik, said, “The

UiPath Technology Partner

Program provided a lot of

excitement and a solid

foundation for Qlik to build

and deliver a direct integration

between Qlik Cloud analytics

and the UiPath end-to-end

enterprise automation software

platform.”

Jean Paoli, Chief Executive

Officer, Docugami, said, “We

have been blown away by the

technical and business support

we’ve received from UiPath.

UiPath makes it easy for us to

deliver our document

engineering solutions through

their automation platform to an

enormous range of potential

customers. With these new

expanded partner services, we

look forward to even stronger

go-to-market opportunities and

working with UiPath to deliver

even greater value to our mutual

customers.”

Small to midsize technology

companies have unique needs

and capabilities. To serve this

market, the UiPath Technology

Partner Program offers two

partner tiers: a free self-service

tier and a paid tier, the latter of

which provides more dedicated

support and access to

additional benefits that enable

the technology partner to scale

their membership faster. The

enhanced Technology Partner

Program is tailored around the

needs, ambitions, and

aspirations of each partner.

Dhruv Asher, Senior Vice

President, Head of Business

Development and Product

Alliances, UiPath, said,

“Technology companies choose

to partner with UiPath because

they want to work with the

leader in the automation space.

We value our technology

partners because they enable

UiPath to extend our platform

and make it ubiquitous via our

partners’ technology and

customer base. The turn-key

marketing programs and other

innovations in our Technology

Partner Program will help

showcase the value these

companies deliver to our joint

customers every day.”

UiPath Unveils Enhanced

Technology Partner Program

Dhruv Asher
Senior Vice President,

Head of Business

Development and

Product Alliances,

UiPath

COVER STORY
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M
SI has announced

new Business and

Productivity

laptops for the Summit, Prestige,

and Modern Series with 12th

Gen Intel Core Processor. MSI

revamps the whole business and

productivity product line to

maximized anyone who needs

productivity.

The Intel Evo platform

certification was awarded to the

Summit and Prestige series for

their lightweight design, rapid

response, and long-lasting

battery life. Discrete graphics,

powered by NVIDIA, fuel the

Summit and Prestige series to

help people express their passion

and help business professionals

reach their goals. The Summit

Flip models also feature a

seamless 360° 2-in-1 design

utilizing the touch screen

capability to swap into a tablet

mode. And for the Modern

series, popular French illustrator

Lorraine Sorlet collaborated on

four visual designs revitalizing the

series with a more ‘modern’ look.

The robust lineup has a Business

or Productivity laptop for

everyone.

Derek Chen, MSI Notebook

Worldwide Sales & Marketing

Director, said, “MSI’s roots are in

high-performance laptops, and

our Business Series laptops are

built to complete any workspace.

Our core mission has never

changed; it’s built to be the

backbone that maximizes your

productivity.”

Summit Series:

Determined to Succeed

The Summit Series has been

MSI’s top-of-the-line Business &

Productivity laptop since its

inception in 2019. Aside from

the existing Summit E13 Flip Evo

and Summit E16 Flip, the new

Summit E14 Flip Evo is joining

this year’s ranks to provide even

more sizing options for different

user needs. The Summit E16 Flip

is powered by NVIDIA GeForce

RTX Graphics to further boost

its performance. The display also

comes protected by Tobii

Aware, automatically locking

the laptop if the user is not

nearby or by blurring the screen

from prying eyes. “We are

excited to partner with MSI and

bring Tobii Aware to their users,

a software based on attention

computing,” said Ulrica

Wikström, VP of PC, Tobii.

“Users and businesses want

computers that proactively work

to keep their information secure

while also helping with their

wellbeing and productivity. This

is exactly what Tobii Aware

brings when paired with MSI’s

new line of laptops.”

Stay secure with

implemented enterprise-grade

securities such as webcam and

port locks, discrete TPM support,

fingerprint or IR webcam, and

webcam status notification.

However, being secure does not

mean the Summit can’t be lost

or misplaced. Never lose track of

the laptop with integrated Tile

finding technology. With the free

Tile app, activate and locate the

Summit laptops nearby or far

away. “MSI Summit series is built

for productivity, but it’s

impossible to be productive if

you spend unnecessary time

searching for a lost or misplaced

laptop,” said CJ Prober, CEO, Tile.

“Our collaboration with MSI and

Intel makes it easy to unlock

Tile’s finding power with the pre-

installed Tile Windows App,

ensuring people can stay focused

and productive.” Additionally, AI

technology allows the Summit to

automatically adjust the system

resource based on the scenario.

With a myriad of new features,

the Summit Series will help you

succeed.

The new Summit series

comes with superior security,

impressive performance, and

thoughtful product design, “It is

here to complete your workplace

and maximize your productivity,”

said Steven Yang, MSI Notebook

Division, Regional Sales Manager.

Prestige Series:

The Elite Essence

The Prestige Series design is

driven by aesthetics. Both the

Prestige 15 and Prestige 14 boast

a thin and light chassis design for

portability yet better thermals.

Immerse yourself in lossless

music with Hi-Res Audio

combined with DTS Audio

Processing, providing a higher

quality listening experience from

higher bit-rate encoding.

Stay productive by speaking

confidently and hearing others

more clearly. Choose between an

NVIDIA GeForce RTX Graphics or

Intel Evo platform based on user

performance preference. See the

difference with True Pixel

technology, bringing images to

life with astonishing color

precision. Enjoy added security

with face or fingerprint sign-in to

login faster with password less

options. A long battery life and

fast charging, stay productive

longer with ease charge. A

harmonious blend of features

gives the Prestige its prestigious

name.

Modern Series: Live Passionately

Everyday

The Modern Series is the

everyday favorite for trendsetters.

That’s why MSI teamed up with

French illustrator, Lorraine Sorlet

to tell four stories through visuals

inspired by love, work, and travel.

Trendy yet sophisticated describes

the new facelift the Modern

receives; a new chassis design to

showcase the ‘Modern’ look.

With fashionable designs and

Classic Black and Urban Silver

chassis, pick a style that matches

everyday life. With all these

thoughts on form, the Modern

series earns its rightful spot in the

Business & Productivity lineup

with plenty of productive

functions: a thin bezel offers a

higher screen ratio, a 180° �ip

screen provides easy sharing, an

enlarged touchpad yields better

scrolling, and a full-size keyboard

offers a full set of shortcuts. Tell

us your story with the Modern

14 or Modern 15. “The Modern

series is truly a beautiful

accessory that you could carry

wherever you go,” said Anne Lee,

MSI Notebook Division, Senior

Product Marketing.

MSI Introduces New Business &

Productivity Laptops

COVER STORY



CHANNEL NEWS

MARCH 2022MARCH 202210 23

I
n 2021, Dell Technologies

and Alienware unveiled

the first-ever X-Series

laptops with breakthrough

system-level engineering controls

that enabled users to play the

best PC gaming titles anywhere.

Stepping up the momentum and

furthering Alienware’s 25-year

legacy of pioneering innovation

in gaming, the company has

announced its latest Alienware

X15 and X17 R2 in India.  For

those who desire bigger displays

but high portability, the new

and improved X15 R2 and X17

R2, offer strikingly impressive

graphics with support for up to

NVIDIA GeForce RTX 3080Ti,

12th Gen Intel Core i7H or

i19HK processors, advanced

Alienware Cryo-Tech cooling

technology, customizable

AlienFX stadium lighting, and

amped up speeds with DDR5

memory.

Anand Subramanya, Director,

Product Marketing, Consumer

and Small Business, Dell

Technologies, India, said,

“Alienware and performance are

synonymous with each other for

decades. For the ever-evolving

Indian gaming community, the

Alienware X15 and X17 are an

attestation of the brand’s

evolution that is driven by next-

level performance and

motivated by portability. Our

latest line-up delivers the best

design, thermal controls, and

robust technologies enhancing

immersive gaming experience

and delivering the thrill for the

enthusiasts! We have been

paying close attention to the

needs of the casual and

hardcore gamers and content

creators and our product

innovation is centered to meet

the varied customer

requirements.”

The Alienware laptops are

crafted with a more youthful

essence and gentler edges,

offering universal appeal to all

gamers. The X-Series provides a

premium excellence ideal for

professional creators who also

love to game. The dark core

replaces the previously light

interior, reducing screen

re�ections on the keyboard and

delivering distraction-free

gaming. Moreover, a low halo

keyboard illuminates only the

letters on the keys so users can

focus on the game.

Achieving engineering

excellence and sustainability with

the X architecture

The engineering and design

teams have leveraged premium

materials such as magnesium and

stamped aluminum with CNC for

structural rigidity, thinness, and

lightness. Using high spec

materials, the Alienware X-Series

achieves its super-thin form

factor without compromising

performance in an entirely new

design layout. Furthermore,

under Dell’s 2030 Moonshot

Goals, the X-Series comes with a

low VOC (volatile organic

compounds) waterborne paint.

The sustainable, stain-resistant

paint provides a soft, highly

tactile experience for high-wear

surfaces and is better for the

planet.

Leading the way with industry-

first innovations

The new Alienware X-Series

takes the Alienware DNA to new

heights, with significant features

that allow users to play the best

PC games anywhere:

An industry-first innovation,

the advanced Alienware Cryo-

Tech cooling technology features

the Element 31, an exclusive

thermal interface material (TIM)

concocted from Encapsulated

Gallium-Silicone liquid metal

compound. It delivers a 24

percent improvement in thermal

resistance over the previous

generation and up to a 50

percent improvement to the

contact resistance in preliminary

testing

The Alienware Quad-Fan

design produces dedicated

air�ow using evacuative fans and

dual opposite outlet fans for

improved thermal control.

Additionally, the AI-powered

Smart Fan control technology

allows individual fans to

independently spin, slow down

or remain steady according to

various sensors within the

system offering performance

control to its user

The Thermal Control Circuit

offset (TCC offset) offers gamers

five uniquely Tailored Power

States (TPS) to choose from

according to their needs – Full

Speed (max power), Performance

mode (graphics priority),

Balanced mode (balanced

CPU/GPU), Cool mode (low-

temperature priority), and Quiet

mode (acoustics priority).

The X-Series also includes

Alienware’s HyperEfficient

Voltage Regulation technology

which is capable of up to 12-

phase (on the X17) or 8-phase

graphics voltage regulation (on

the X15). This offers high-

performance for longer gaming

sessions

Features the AlienFX stadium

lighting with 100 micro-LEDs on

the X17 in the rear lighting alone

(90 LEDs on the X15) designed as

an independent and

programmable lighting zone that

gamers can personalize through

the Alienware Command Center

Panel options include

ComfortView Plus, a hardware-

based, low-blue-light technology

to help reduce eye strain without

sacrificing display quality

NVIDIA G-SYNC is available

on the FHD 360Hz display option

on the X17 and with QHD 240Hz

and FHD360Hz displays on the

X15

Some exclusive features on

the X17 include an ultra-low

profile CHERRY MX keyboard

design incorporating German

stainless-steel mechanical

components for a tactile

experience like no other. The

machine also allows users to

upgrade their DDR5 memory

after purchase

Both devices come in the

Lunar Light color with high

endurance clear coat and silky

smooth finish

Pricing and availability:

The newly launched

Alienware devices are available

for purchase across Dell Exclusive

Stores (DES), Dell.com large

format retail, and multi-brand

outlets. The Alienware X15 R2

starts at INR 249990 and the

Alienware X17 R2 starts at INR

299990.

Dell Technologies & Alienware Debut

New Alienware X15, X17 R2
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A
SUS, one of the leading

IT companies in server

systems, server

motherboards and

workstations, has announced its

presence at NVIDIA GTC 2022 –

where the company will

showcase its medical solution

that employs AI-assisted

diagnosis of 3D imagery to the

accuracy of medical

interpretation. ASUS is also

confirming that selected servers

and workstations will fully

support the latest NVIDIA RTX

A5500 GPUs to help build

powerful content within which

creators are empowered to

bring their ideas to life.

ASUS products ready for

NVIDIA RTX A5500 and

support for new NVIDIA RTX

Laptop GPUs

NVIDIA at GTC 2022 has

announced the NVIDIA RTX

A5500 GPU. The desktop

version combines the latest-

generation CUDA, RT and

Tensor cores with 24 GB of

graphics memory to drive

complex, multi-app design and

visualization work�ows from the

desktop. ASUS Pro E500 G7 is a

workstation designed to run

multi-threaded apps for fast

rendering, simulation and real-

time ray tracing, and supports

one RTX A5500 GPU and one

Intel Xeon W-series processor.

The dual onboard 2.5 Gbps

Ethernet ports allow fast file

transfer and smooth high-

resolution video streaming.

ASUS also offers a

comprehensive selection of

server options that support up

to eight RTX A5500 GPUs that

fit diverse workloads, including

RS720A-E11-RS24U, RS700A-

E11-RS12U, and ESC4000-E11.

ASUS ProArt Studiobook

Pro 16 OLED and ProArt

Studiobook 16 OLED NVIDIA

Studio laptops are equipped

with professional-level 3D

graphics processing power

provided by NVIDIA RTX A5000,

the new NVIDIA RTX A3000

12GB, and GeForce RTX 3080 Ti

Laptop GPU. NVIDIA Studio

laptops are purpose-built with

vivid color displays and blazing-

fast memory and storage to

boost work�ows. They blitz

through the toughest tasks,

such as photo-realistic 3D

content creation, thanks to the

advanced features in the GPU –

including ray tracing and AI

acceleration. This ensures

smooth work on complex 3D

modeling, high-resolution video

editing and high-quality live

streaming.

Primed for the

Omniverse ecosystem

NVIDIA Omniverse is an

innovative 3D-design

collaboration and simulation

platform built to seamlessly

connect individual or teams of

creators, designers, researchers

and engineers to share assets,

applications and tools to

efficiently bring their ideas to

life. ASUS accommodates both

the Omniverse Enterprise

subscription and Omniverse

individual users. NVIDIA-

Certified ASUS servers and

workstations with NVIDIA RTX

GPUs will support NVIDIA

Omniverse Enterprise to build a

solid foundation to deploy

across organizations of any

scale. For individual creators and

artists, NVIDIA Studio systems

offer state-of-the-art driver

technology extensively tested to

meet the most demanding

creative needs, ensuring the

most optimal experience for

NVIDIA Omniverse. The ASUS

ProArt Studiobook Pro 16,

ProArt Studiobook 16 and

ZenBook Pro Duo Studio laptops

bolster Omniverse for building

interconnected 3D virtual worlds

for commerce, entertainment,

creativity and industry from

anywhere.

For enterprise teams,

NVIDIA-Certified ASUS

ESC4000-E10 servers outfitted

with NVIDIA RTX A6000s are

optimized for multiple user 3D

design collaboration with

Omniverse Enterprise.

ASUS at NVIDIA GTC 2022

At GTC, ASUS is in

collaboration with InwinStack to

deliver a 3D medical solution to

intelligently improve medical

image-interpretation efficiency

and reduce human omissions,

by leveraging the deep-learning

methodology WinBrain. This

solution has been put into

practice in primary brain tumor

research of the radiology

department of the Taipei

Veterans General Hospital in

Taiwan, where it has helped to

accurately identify and mark

tumors – grading them into

general and typical brain tumor

judgments. It has also produced

excellent results in places that

are not easy to interpret. ASUS

will demonstrate both the

deployment and the

breakthrough results in a

featured session at GTC.

ASUS to Showcase its

Medical Solution at NVIDIA GTC 2022
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N
etscout Systems

today announced

findings from its bi-

annual Threat Intelligence

Report. The report details how

the second half of 2021

established high-powered

botnet armies and rebalanced

the scales between volumetric

and direct-path (non-spoofed)

attacks, creating more

sophisticated operating

procedures for attackers and

adding new tactics, techniques,

and methods to their arsenals.

The second half of 2021

ushered in a new focus by

adversaries, who launched

direct-path (non-spoofed)

DDoS attacks using botnets

and TCP-based �oods. This

coincided with a drop in DNS

and CLDAP amplification,

resulting in a decrease in

attacks across most countries

and regions. The turning point

for this decline occurred just

before Omicron was

discovered, as COVID-19

restrictions were easing, and

people began returning to

physical offices and classrooms.

With less time to engage in

malicious activity resulting in

fewer DDoS attacks, threat

actors certainly lend credence

to the proverb that idle hands

are the devil’s workshop.

“While it may be tempting

to look at the decrease in overall

attacks as threat actors scaling

back their efforts, we saw

significantly higher activity

compared to pre-pandemic

levels,” said Richard Hummel,

threat intelligence lead,

NETSCOUT. “The reality is that

attackers are constantly

innovating and adapting new

techniques, including the use of

server-class botnets, DDoS-for-

Hire services, and increased used

direct-path attacks that

continually perpetuate the

advancement of the threat

landscape,” he added.

Adversaries launched more

than 9.7 million DDoS attacks in

2021, just 3 percent shy of the

record-breaking 10 million seen

in 2020 and a whopping 14

percent more than seen pre-

pandemic in 2019. So, although

it’s tempting to simply look at

the decrease in overall attacks as

threat actors resting on their

laurels, the reality is that

attackers are innovating and

adapting new techniques and

methodologies to strengthen

and monetize their nefarious

behavior.

Notable findings from the

NETSCOUT 2H2021 Threat

Intelligence Report include:

DDoS Extortion and

Ransomware Operations are on

the rise. Three high-profile

DDoS extortion campaigns

simultaneously operating is a

new high. Ransomware gangs

including Avaddon, REvil,

BlackCat, AvosLocker, and

Suncrypt were observed using

DDoS to extort victims. Because

of their success, ransomware

groups have DDoS extortion

operators masquerading as

affiliates like the recent REvil

DDoS Extortion campaign.

VOIP Services were Targets of

DDoS Extortion. Worldwide

DDoS extortion attack

campaigns from the REvil

copycat were waged against

several VOIP services providers.

One VOIP service provider

reported $9M-$12M in revenue

loss due to DDoS attacks.

DDoS-for-Hire services made

attacks easy to launch.

NETSCOUT examined 19 DDoS-

for-Hire services and their

capabilities that eliminate the

technical requirements and cost

of launching massive DDoS

attacks. When combined, they

offer more than 200 different

attack types.

APAC attacks increased by 7

percent as other regions

subsided. Amid ongoing

geopolitical tensions in China,

Hong Kong, and Taiwan, the

Asia-Pacific region saw the most

significant increase in attacks

year over year compared to

other regions.

Server-class botnet armies

arrived. Cybercriminals have not

only increased the number of

Internet-of-Things (IoT) botnets

but have also conscripted high-

powered servers and high-

capacity network devices, as

seen with the GitMirai, Meris,

and Dvinis botnets.

Direct-path attacks are

gaining in popularity.

Adversaries inundated

organizations with TCP- and

UDP-based �oods, otherwise

known as direct-path or non-

spoofed attacks. Meanwhile, a

decrease in some amplification

attacks drove down the number

of total attacks.

Attackers targeted select

industries. Those hardest hit

include software publishers (606

percent increase), insurance

agencies and brokers (257

percent increase), computer

manufacturers (162 percent

increase), and colleges,

universities, and professional

schools (102 percent increase)

The fastest DDoS attack

recorded a 107 percent year-

over-year increase. Using DNS,

DNS amplification, ICMP, TCP,

ACK, TCP RST, and TCP SYN

vectors, the multi-vector attack

against a target in Russia

recorded 453 Mpps.

DDoS Attacks Cross 9.7m in 2H 2021
Adversaries launched more than 9.7 million DDoS attacks in 2021, just 3 percent shy of the

record-breaking 10 million seen in 2020 and a whopping 14 percent more than seen pre-
pandemic in 2019.

COVER STORY



MARCH 2022MARCH 202222 21MARCH 202220 MARCH 2022 13MARCH 202222 MARCH 202220

CHANNEL NEWS

Beetel Teletech Ties Up

with Siemens Digital Industries

Software

B
eetel Teletech has

announced that it has

joined the Siemens

Digital Industries Software

Solution as an authorized

distributor, enabling it to

distribute Siemens’ range of

CAD, CAM & PLM software.

Beetel Teletech Limited

currently operates in PAN India.

“We are pleased to be able

to offer this leading PLM

technology to our customers,”

said Sanjeev Chhabra, MD &

CEO, Beetel Teletech Limited.

“It is now possible for our

customers to use the same

industry-leading technology

that top manufacturing

companies throughout the

world depend on every day.

Leveraging the end-to-end

digital innovation platform

from Siemens Digital Industries

Software will enable our

customers to realize

innovation, optimize

manufacturing performance

and drive efficiencies across

industries focusing on

Mechanical, Electronic,

Electrical FMCG and Infra

Industries.”

“We are pleased to

welcome Beetel as an

authorized distributor in India.

Given Beetel’s domain

expertise, strong network and

proven track record, we are

confident that they would

emerge as a valuable partner

to manufacturers in India

looking to deal with today’s

complex product development

and manufacturing

challenges,” said Suprakash

Chaudhuri, Vice President &

Managing Director – India,

Siemens Digital Industries

Software.

“Founded in the year

1987, Beetel is one of the

oldest and reputed brand

name in the Industry, a

pioneer in the landline phone

category. Beetel is focused on

manufacturing as well as

distributing a huge range of

products in the form of

mobile devices, mobile

accessories, IT peripherals,

enterprise solutions and

network solutions, as well as

fixed landlines. Beetel

distributes a host of iconic

brands like Avaya, Poly,

Samsung, Huawei, QSC,

RADWIN, Ruckus, RAD, and

Actelis. Beetel is known for its

innovative product solutions

and latest technology, which

are offered to customers at

the most prudent prices. In

India, Beetel is spread via

10,000 retailers and 500

distributors.

Beetel also extends

Technical Services(Pre & Post

Sales, Installations, Cloud,

AMC etc.) helping with

designing Solutions to getting

them ready followed by System

Configurations &

Programming, covering the

entire spectrum of services.

Overseas, Beetel’s services

are extended to over 35

countries spread across five

continents in the world. The

company till date has

manufactured over 100 million

landline phones, a household

Indian brand needing no

introduction, which has been

serving Indian customers since

1987!”

Norton India Unveils

Sales Engineer Program

N
orton India has

introduced a new

channel initiative called

the Sales Engineer Program to

work with channel partners

across the Indian market. The

Sales Engineer Program is a

unique program designed for

partners such as individual

sales engineers and system

integrator companies who help

manage and maintain the

personal computers and

devices (mobiles/ tablets) of

end users. The mobile

application available for

channel partners offers an

unmanaged rewards program

to meet overall market

expectations that incentivizes

the last mile at the Point of

Sale (POS) to activate Norton

consumer security products.

Channel Partners can earn

rewards on each activation of

participating in Norton retail

products while registering for

this program.

The Sales Engineer Program

will benefit partners across

India, by providing support

and opportunities to create

higher profitability for

themselves. This will enable

them to better serve their

customers in turn. The

program designed specifically

for customer-facing partners

offers benefits such as access

to pre-sales tools,

opportunities to upskill via

training programs and events.

With these resources, partners

will be able to increase

profitability and enhance their

knowledge to stay ahead with

the latest developments in the

consumer cyber safety space.

The Sales Engineer Program

can be accessed easily through

a mobile application (available

on both Android and iOS

Platform). Upon process

completion of registration, for

each SKU activated, the

channel partners will earn

rewards which help them

improve their profitability and

get rewarded for the sales

effort. The reward will be in

form of gift cards that will be

digitally transferred to each

individual account periodically

in return of valid/eligible

activations. The incentive

program is valid for any full-

version physical retail pack of

Norton Antivirus Plus and

Norton 360 range of products.

Ritesh Chopra, Director

Sales and Field Marketing,

India & SAARC Countries, said,

“Norton India intends to

collaborate with our partners

to assist them in providing

richer and effective customer

solutions. The program is

specifically designed to reward

our partners for the efforts

they put into supporting us.

With the launch of this

program, we are taking this

opportunity to increase Norton

India’s partner ecosystem and

accelerate opportunities for

them.”
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A
whopping 71 percent of

employees would prefer to

work from anywhere over

getting a promotion, according to

the new report from Ivanti.

According to the annual

Everywhere Workplace study,

remote work is a double-edged

sword, with 10 percent of

respondents reporting a negative

effect on their mental health. The

research worked with global

‘future of work’ experts and also

surveyed over 6,100 office workers

and IT professionals to uncover

employee sentiments related to

the past, present, and future of

work.

The toll the pandemic has

taken on employees’ mental

health has been significant with

70 percent of IT women

respondents reported

experiencing negative effects

from remote work, versus only

30 percent of male respondents

in the same group reporting

negative effects. Additionally,

many employees are feeling the

effects of losing personal

connection with coworkers (9

percent) and being expected to

work longer hours than when in

the office (6 percent). The report

also showed the further gender

divide: 56 percent of female

respondents said remote work

has affected their mental health

negatively, compared to 44

percent of men. While 52

percent of women reported

having lost personal connection

with coworkers, compared to 47

percent of men.

“Ivanti’s research shows that

the remote work experience for

both office workers and IT

professionals varies across gender

lines. More men than women

report being passed over for a

promotion in this digital-first

culture. Women, however, are

expected to work longer hours,

but have benefitted the most

overall from the �exibility that

remote work brings. This shift in

employee experience cannot be

ignored. Employers must respond

by adopting technology that

facilitates collaboration and

lessens the disparities in

experience across gender lines,

and that begins with prioritizing

employee input in every tech

implementation,” said Meghan

Biro, Founder and CEO,

TalentCulture.

Looking at potential ‘future

of work’ models, the research

found that 42 percent of

employees prefer a hybrid model

of work (a 5 percent increase

since the last study). Thirty

percent of employees said they

would prefer to work from home

permanently (a 20 percent

decrease since the last study)

demonstrating that many are

looking to interact with

colleagues again. This decrease

could also be attributed to the

fact that while remote work has

brought many positive changes –

respondents indicated that the

top three benefits they have

realized since working remotely

have been time savings due to

less commuting (48 percent),

better work/life balance (43

percent) and a more �exible work

schedule (43 percent) – there

have been some drawbacks. In

fact, 49 percent of respondents

said they have been negatively

affected in some way by remote

work. Among the top concerns

were lack of interaction with

colleagues (51 percent), not

being able to collaborate or

communicate effectively (28

percent), and noise and

distractions (27 percent).

“The pandemic has catalyzed

a monumental shift in where and

how people work,” said Jeff

Abbott, CEO, Ivanti. “The good

news is that by increasing

automation of common or

mundane tasks, companies can

improve work-life balance for IT

and security teams, plus prevent

data breaches and most

importantly improve employee

experiences. For example, Ivanti

Neurons allows IT departments to

reduce complexity, anticipate

security threats, reduce unplanned

outages, and resolve endpoint

issues before employees report

them.”

Automation will become

increasingly important as

environments are expected to

continue to get more complicated.

In fact, 15 percent of respondents

said they would prefer to work

from anywhere (a 87 percent

increase since the last study).

Interestingly, 22 percent of

respondents said they became

digital nomads during the

pandemic, and 18 percent said

they are considering becoming a

digital nomad. Only 13 percent of

respondents said they would like

to work permanently in the office

(a 11 percent decrease since the

last study).

The study also found just

under a quarter (24 percent) of

respondents have left their job in

the past year during the ‘The

Great Resignation,’ and 28

percent are considering leaving in

the next six months. When

looking at respondents between

the ages of 25 and 34, the

percentage of individuals who

plan to leave their job in the next

six months jumps to 36 percent.

Return to the office policies are a

key factor in driving resignations.

Nearly a quarter (24 percent) of

respondents stated that they

would quit their job if their

employer enforced a full-time

return to the office policy.

“Employees have more

options than ever before—and

they’re good options, too,” said

Biro. “They can go anywhere and

work for anyone, so that means

that companies have to shift their

retention tactics toward

implementing the best technology

that makes everyone’s jobs easier,

and more fun.”

“Amid the fierce war on talent,

it’s more important than ever

before to build a winning, diverse,

and inclusive culture where every

individual is highly respected, and

a company’s mission and core

values are demonstrated at every

level,” added Abbott. “People

want to work for companies that

are making a difference, and

employees are increasingly leaving

their jobs if they don’t believe in

the vision and mission. Companies

must show they are delivering

global value and not just profits,

while also prioritizing work/life

balance.”

Looking to the future, 26

percent of survey respondents said

they hope IT will provide new

hardware such as laptops,

desktops and mobile devices in

2022, and 26 percent hope IT will

modernize the service desk.

Among IT professionals, the desire

to modernize the service desk rises

to 32 percent. This should come

as no surprise, as call volumes to

service desks have risen during the

pandemic, resulting in high

operating costs and reduced

employee productivity and

satisfaction.

71% of Employees Prefer Work from

Anywhere Over Seeking Promotion

COVER STORY
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C
ommScope has

announced a

collaboration with

Samsung SmartThings to bring

next generation networking to

property developers and

tenants.

As alarm systems,

thermostats, air conditioners

and other home devices

become increasingly

connected, the next generation

of residents are seeking to

drive value and convenience by

creating a tailored, technology-

enabled environmental

experience in their homes. To

address the demand for such

an ecosystem, Samsung

SmartThings and CommScope

RUCKUS have announced a

collaboration that enables

landlords and building owners

to offer enhanced experiences

to tenants and residents.

Through this alliance, the

RUCKUS portfolio of converged

Wi-Fi 6 and IoT access points

will gain Works as a

SmartThings Hub (WASH)

functionality, enabling property

owners to turn their apartment

buildings into smart homes,

and residents to connect to

thousands of devices across

hundreds of brands. The

integration will offer future

compatibility with the Matter

protocol, creating true

interoperability by allowing

consumers’ smart home

devices to work reliably

together. The SmartThings app

will also be available within the

RUCKUS IoT suite, offering

builders and property

managers one future-proof

solution under a single

ecosystem.

Chanwoo Park, Executive

Vice President, Head of IoT

Business Group, Samsung

Electronics, said, “In recent

years, there has been a shift in

how and where people are

living. Residents are

increasingly looking for

buildings that are equipped

with connected technology for

easier and more enjoyable

living. This partnership allows

us to give residents the peace

of mind and convenience they

are looking for, while helping

builders and property

managers eliminate high costs

and compete in today’s real

estate market.”

Almost 75 percent of

people recently surveyed by

SmartThings reported that

smart home capabilities are an

important feature when

looking for a place to live. As a

result, developers and property

managers are investing in the

value of creating connected

living experiences.

CommScope’s RUCKUS

portfolio of converged Wi-Fi 6

and IoT solutions allow

residents to receive the

connected living experience

they have incorporated into

their lives.

Bart Giordano, Senior Vice

President, General Manager of

RUCKUS, CommScope, said,

“In 2022, we expect to see

tenants making lifestyle choices

that give them more freedom

and �exibility. Property

developers are responding by

deploying technology that

provides convenience and

value. By connecting home

devices onto one network, real

estate developers are tapping

into IoT technology that

optimizes maintenance, energy

efficiency and an enhanced

home experience. The Samsung

SmartThings and CommScope

RUCKUS collaboration marks a

new milestone in propelling

the real estate market into the

future.”

Creating Connected Living

and Working Experiences

SmartThings and

CommScope RUCKUS worked

with Picerne Real Estate Group,

a construction and

development firm, to create

connected experiences by

incorporating integrated

technology directly into one of

their new apartment

developments. The apartments

in this development provide a

truly connected experience for

residents, allowing them to

control their Samsung smart

appliances, adjust their heating

and air conditioning, and turn

on their smart lights all from

the SmartThings app.

In addition to residents,

property managers and

maintenance staff have also

benefited from the technology.

According to Picerne Real

Estate Group, property

managers are able to save as

much as 20 percent on their

electrical turnover by centrally

controlling thermostats on

vacant apartments through the

SmartThings app. They can also

automate routine tasks. For

example, each apartment is

equipped with a smart lock,

which the property manager

can control through the

SmartThings app, enabling

maintenance staff to quickly

and efficiently complete

maintenance tickets. The result

is increased efficiency and

higher resident satisfaction.

Frank LoTurco, VP of

Property Management, Picerne

Real Estate Group, said, “Since

1925, we have been at the

forefront of building

development and

management. We have

committed to maintaining

properties, raising occupancies,

lowering costs, and boosting

bottom-line cash �ow. We’re

pleased to unveil this

apartment building of the

future with SmartThings and

CommScope RUCKUS.”

Today, millions of

customers globally already

trust Samsung with innovative

appliances, TVs, and more in

their homes. With a broad

ecosystem of compatible IoT

devices, SmartThings is

continuing to create a world of

limitless possibilities.

CommScope RUCKUS Ties Up

with Samsung SmartThings

Bart Giordano
Senior Vice President,

General Manager of

RUCKUS, CommScope

Chanwoo Park
Executive Vice

President, Head of

IoT Business Group,

Samsung Electronics
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C
ommScope has

announced a

collaboration with

Samsung SmartThings to bring

next generation networking to

property developers and

tenants.

As alarm systems,

thermostats, air conditioners

and other home devices

become increasingly

connected, the next generation

of residents are seeking to

drive value and convenience by

creating a tailored, technology-

enabled environmental

experience in their homes. To

address the demand for such

an ecosystem, Samsung

SmartThings and CommScope

RUCKUS have announced a

collaboration that enables

landlords and building owners

to offer enhanced experiences

to tenants and residents.

Through this alliance, the

RUCKUS portfolio of converged

Wi-Fi 6 and IoT access points

will gain Works as a

SmartThings Hub (WASH)

functionality, enabling property

owners to turn their apartment

buildings into smart homes,

and residents to connect to

thousands of devices across

hundreds of brands. The

integration will offer future

compatibility with the Matter

protocol, creating true

interoperability by allowing

consumers’ smart home

devices to work reliably

together. The SmartThings app

will also be available within the

RUCKUS IoT suite, offering

builders and property

managers one future-proof

solution under a single

ecosystem.

Chanwoo Park, Executive

Vice President, Head of IoT

Business Group, Samsung

Electronics, said, “In recent

years, there has been a shift in

how and where people are

living. Residents are

increasingly looking for

buildings that are equipped

with connected technology for

easier and more enjoyable

living. This partnership allows

us to give residents the peace

of mind and convenience they

are looking for, while helping

builders and property

managers eliminate high costs

and compete in today’s real

estate market.”

Almost 75 percent of

people recently surveyed by

SmartThings reported that

smart home capabilities are an

important feature when

looking for a place to live. As a

result, developers and property

managers are investing in the

value of creating connected

living experiences.

CommScope’s RUCKUS

portfolio of converged Wi-Fi 6

and IoT solutions allow

residents to receive the

connected living experience

they have incorporated into

their lives.

Bart Giordano, Senior Vice

President, General Manager of

RUCKUS, CommScope, said,

“In 2022, we expect to see

tenants making lifestyle choices

that give them more freedom

and �exibility. Property

developers are responding by

deploying technology that

provides convenience and

value. By connecting home

devices onto one network, real

estate developers are tapping

into IoT technology that

optimizes maintenance, energy

efficiency and an enhanced

home experience. The Samsung

SmartThings and CommScope

RUCKUS collaboration marks a

new milestone in propelling

the real estate market into the

future.”

Creating Connected Living

and Working Experiences

SmartThings and

CommScope RUCKUS worked

with Picerne Real Estate Group,

a construction and

development firm, to create

connected experiences by

incorporating integrated

technology directly into one of

their new apartment

developments. The apartments

in this development provide a

truly connected experience for

residents, allowing them to

control their Samsung smart

appliances, adjust their heating

and air conditioning, and turn

on their smart lights all from

the SmartThings app.

In addition to residents,

property managers and

maintenance staff have also

benefited from the technology.

According to Picerne Real

Estate Group, property

managers are able to save as

much as 20 percent on their

electrical turnover by centrally

controlling thermostats on

vacant apartments through the

SmartThings app. They can also

automate routine tasks. For

example, each apartment is

equipped with a smart lock,

which the property manager

can control through the

SmartThings app, enabling

maintenance staff to quickly

and efficiently complete

maintenance tickets. The result

is increased efficiency and

higher resident satisfaction.

Frank LoTurco, VP of

Property Management, Picerne

Real Estate Group, said, “Since

1925, we have been at the

forefront of building

development and

management. We have

committed to maintaining

properties, raising occupancies,

lowering costs, and boosting

bottom-line cash �ow. We’re

pleased to unveil this

apartment building of the

future with SmartThings and

CommScope RUCKUS.”

Today, millions of

customers globally already

trust Samsung with innovative

appliances, TVs, and more in

their homes. With a broad

ecosystem of compatible IoT

devices, SmartThings is

continuing to create a world of

limitless possibilities.

CommScope RUCKUS Ties Up

with Samsung SmartThings

Bart Giordano
Senior Vice President,

General Manager of

RUCKUS, CommScope

Chanwoo Park
Executive Vice

President, Head of

IoT Business Group,

Samsung Electronics
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A
whopping 71 percent of

employees would prefer to

work from anywhere over

getting a promotion, according to

the new report from Ivanti.

According to the annual

Everywhere Workplace study,

remote work is a double-edged

sword, with 10 percent of

respondents reporting a negative

effect on their mental health. The

research worked with global

‘future of work’ experts and also

surveyed over 6,100 office workers

and IT professionals to uncover

employee sentiments related to

the past, present, and future of

work.

The toll the pandemic has

taken on employees’ mental

health has been significant with

70 percent of IT women

respondents reported

experiencing negative effects

from remote work, versus only

30 percent of male respondents

in the same group reporting

negative effects. Additionally,

many employees are feeling the

effects of losing personal

connection with coworkers (9

percent) and being expected to

work longer hours than when in

the office (6 percent). The report

also showed the further gender

divide: 56 percent of female

respondents said remote work

has affected their mental health

negatively, compared to 44

percent of men. While 52

percent of women reported

having lost personal connection

with coworkers, compared to 47

percent of men.

“Ivanti’s research shows that

the remote work experience for

both office workers and IT

professionals varies across gender

lines. More men than women

report being passed over for a

promotion in this digital-first

culture. Women, however, are

expected to work longer hours,

but have benefitted the most

overall from the �exibility that

remote work brings. This shift in

employee experience cannot be

ignored. Employers must respond

by adopting technology that

facilitates collaboration and

lessens the disparities in

experience across gender lines,

and that begins with prioritizing

employee input in every tech

implementation,” said Meghan

Biro, Founder and CEO,

TalentCulture.

Looking at potential ‘future

of work’ models, the research

found that 42 percent of

employees prefer a hybrid model

of work (a 5 percent increase

since the last study). Thirty

percent of employees said they

would prefer to work from home

permanently (a 20 percent

decrease since the last study)

demonstrating that many are

looking to interact with

colleagues again. This decrease

could also be attributed to the

fact that while remote work has

brought many positive changes –

respondents indicated that the

top three benefits they have

realized since working remotely

have been time savings due to

less commuting (48 percent),

better work/life balance (43

percent) and a more �exible work

schedule (43 percent) – there

have been some drawbacks. In

fact, 49 percent of respondents

said they have been negatively

affected in some way by remote

work. Among the top concerns

were lack of interaction with

colleagues (51 percent), not

being able to collaborate or

communicate effectively (28

percent), and noise and

distractions (27 percent).

“The pandemic has catalyzed

a monumental shift in where and

how people work,” said Jeff

Abbott, CEO, Ivanti. “The good

news is that by increasing

automation of common or

mundane tasks, companies can

improve work-life balance for IT

and security teams, plus prevent

data breaches and most

importantly improve employee

experiences. For example, Ivanti

Neurons allows IT departments to

reduce complexity, anticipate

security threats, reduce unplanned

outages, and resolve endpoint

issues before employees report

them.”

Automation will become

increasingly important as

environments are expected to

continue to get more complicated.

In fact, 15 percent of respondents

said they would prefer to work

from anywhere (a 87 percent

increase since the last study).

Interestingly, 22 percent of

respondents said they became

digital nomads during the

pandemic, and 18 percent said

they are considering becoming a

digital nomad. Only 13 percent of

respondents said they would like

to work permanently in the office

(a 11 percent decrease since the

last study).

The study also found just

under a quarter (24 percent) of

respondents have left their job in

the past year during the ‘The

Great Resignation,’ and 28

percent are considering leaving in

the next six months. When

looking at respondents between

the ages of 25 and 34, the

percentage of individuals who

plan to leave their job in the next

six months jumps to 36 percent.

Return to the office policies are a

key factor in driving resignations.

Nearly a quarter (24 percent) of

respondents stated that they

would quit their job if their

employer enforced a full-time

return to the office policy.

“Employees have more

options than ever before—and

they’re good options, too,” said

Biro. “They can go anywhere and

work for anyone, so that means

that companies have to shift their

retention tactics toward

implementing the best technology

that makes everyone’s jobs easier,

and more fun.”

“Amid the fierce war on talent,

it’s more important than ever

before to build a winning, diverse,

and inclusive culture where every

individual is highly respected, and

a company’s mission and core

values are demonstrated at every

level,” added Abbott. “People

want to work for companies that

are making a difference, and

employees are increasingly leaving

their jobs if they don’t believe in

the vision and mission. Companies

must show they are delivering

global value and not just profits,

while also prioritizing work/life

balance.”

Looking to the future, 26

percent of survey respondents said

they hope IT will provide new

hardware such as laptops,

desktops and mobile devices in

2022, and 26 percent hope IT will

modernize the service desk.

Among IT professionals, the desire

to modernize the service desk rises

to 32 percent. This should come

as no surprise, as call volumes to

service desks have risen during the

pandemic, resulting in high

operating costs and reduced

employee productivity and

satisfaction.

71% of Employees Prefer Work from

Anywhere Over Seeking Promotion

COVER STORY
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Beetel Teletech Ties Up

with Siemens Digital Industries

Software

B
eetel Teletech has

announced that it has

joined the Siemens

Digital Industries Software

Solution as an authorized

distributor, enabling it to

distribute Siemens’ range of

CAD, CAM & PLM software.

Beetel Teletech Limited

currently operates in PAN India.

“We are pleased to be able

to offer this leading PLM

technology to our customers,”

said Sanjeev Chhabra, MD &

CEO, Beetel Teletech Limited.

“It is now possible for our

customers to use the same

industry-leading technology

that top manufacturing

companies throughout the

world depend on every day.

Leveraging the end-to-end

digital innovation platform

from Siemens Digital Industries

Software will enable our

customers to realize

innovation, optimize

manufacturing performance

and drive efficiencies across

industries focusing on

Mechanical, Electronic,

Electrical FMCG and Infra

Industries.”

“We are pleased to

welcome Beetel as an

authorized distributor in India.

Given Beetel’s domain

expertise, strong network and

proven track record, we are

confident that they would

emerge as a valuable partner

to manufacturers in India

looking to deal with today’s

complex product development

and manufacturing

challenges,” said Suprakash

Chaudhuri, Vice President &

Managing Director – India,

Siemens Digital Industries

Software.

“Founded in the year

1987, Beetel is one of the

oldest and reputed brand

name in the Industry, a

pioneer in the landline phone

category. Beetel is focused on

manufacturing as well as

distributing a huge range of

products in the form of

mobile devices, mobile

accessories, IT peripherals,

enterprise solutions and

network solutions, as well as

fixed landlines. Beetel

distributes a host of iconic

brands like Avaya, Poly,

Samsung, Huawei, QSC,

RADWIN, Ruckus, RAD, and

Actelis. Beetel is known for its

innovative product solutions

and latest technology, which

are offered to customers at

the most prudent prices. In

India, Beetel is spread via

10,000 retailers and 500

distributors.

Beetel also extends

Technical Services(Pre & Post

Sales, Installations, Cloud,

AMC etc.) helping with

designing Solutions to getting

them ready followed by System

Configurations &

Programming, covering the

entire spectrum of services.

Overseas, Beetel’s services

are extended to over 35

countries spread across five

continents in the world. The

company till date has

manufactured over 100 million

landline phones, a household

Indian brand needing no

introduction, which has been

serving Indian customers since

1987!”

Norton India Unveils

Sales Engineer Program

N
orton India has

introduced a new

channel initiative called

the Sales Engineer Program to

work with channel partners

across the Indian market. The

Sales Engineer Program is a

unique program designed for

partners such as individual

sales engineers and system

integrator companies who help

manage and maintain the

personal computers and

devices (mobiles/ tablets) of

end users. The mobile

application available for

channel partners offers an

unmanaged rewards program

to meet overall market

expectations that incentivizes

the last mile at the Point of

Sale (POS) to activate Norton

consumer security products.

Channel Partners can earn

rewards on each activation of

participating in Norton retail

products while registering for

this program.

The Sales Engineer Program

will benefit partners across

India, by providing support

and opportunities to create

higher profitability for

themselves. This will enable

them to better serve their

customers in turn. The

program designed specifically

for customer-facing partners

offers benefits such as access

to pre-sales tools,

opportunities to upskill via

training programs and events.

With these resources, partners

will be able to increase

profitability and enhance their

knowledge to stay ahead with

the latest developments in the

consumer cyber safety space.

The Sales Engineer Program

can be accessed easily through

a mobile application (available

on both Android and iOS

Platform). Upon process

completion of registration, for

each SKU activated, the

channel partners will earn

rewards which help them

improve their profitability and

get rewarded for the sales

effort. The reward will be in

form of gift cards that will be

digitally transferred to each

individual account periodically

in return of valid/eligible

activations. The incentive

program is valid for any full-

version physical retail pack of

Norton Antivirus Plus and

Norton 360 range of products.

Ritesh Chopra, Director

Sales and Field Marketing,

India & SAARC Countries, said,

“Norton India intends to

collaborate with our partners

to assist them in providing

richer and effective customer

solutions. The program is

specifically designed to reward

our partners for the efforts

they put into supporting us.

With the launch of this

program, we are taking this

opportunity to increase Norton

India’s partner ecosystem and

accelerate opportunities for

them.”
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N
etscout Systems

today announced

findings from its bi-

annual Threat Intelligence

Report. The report details how

the second half of 2021

established high-powered

botnet armies and rebalanced

the scales between volumetric

and direct-path (non-spoofed)

attacks, creating more

sophisticated operating

procedures for attackers and

adding new tactics, techniques,

and methods to their arsenals.

The second half of 2021

ushered in a new focus by

adversaries, who launched

direct-path (non-spoofed)

DDoS attacks using botnets

and TCP-based �oods. This

coincided with a drop in DNS

and CLDAP amplification,

resulting in a decrease in

attacks across most countries

and regions. The turning point

for this decline occurred just

before Omicron was

discovered, as COVID-19

restrictions were easing, and

people began returning to

physical offices and classrooms.

With less time to engage in

malicious activity resulting in

fewer DDoS attacks, threat

actors certainly lend credence

to the proverb that idle hands

are the devil’s workshop.

“While it may be tempting

to look at the decrease in overall

attacks as threat actors scaling

back their efforts, we saw

significantly higher activity

compared to pre-pandemic

levels,” said Richard Hummel,

threat intelligence lead,

NETSCOUT. “The reality is that

attackers are constantly

innovating and adapting new

techniques, including the use of

server-class botnets, DDoS-for-

Hire services, and increased used

direct-path attacks that

continually perpetuate the

advancement of the threat

landscape,” he added.

Adversaries launched more

than 9.7 million DDoS attacks in

2021, just 3 percent shy of the

record-breaking 10 million seen

in 2020 and a whopping 14

percent more than seen pre-

pandemic in 2019. So, although

it’s tempting to simply look at

the decrease in overall attacks as

threat actors resting on their

laurels, the reality is that

attackers are innovating and

adapting new techniques and

methodologies to strengthen

and monetize their nefarious

behavior.

Notable findings from the

NETSCOUT 2H2021 Threat

Intelligence Report include:

DDoS Extortion and

Ransomware Operations are on

the rise. Three high-profile

DDoS extortion campaigns

simultaneously operating is a

new high. Ransomware gangs

including Avaddon, REvil,

BlackCat, AvosLocker, and

Suncrypt were observed using

DDoS to extort victims. Because

of their success, ransomware

groups have DDoS extortion

operators masquerading as

affiliates like the recent REvil

DDoS Extortion campaign.

VOIP Services were Targets of

DDoS Extortion. Worldwide

DDoS extortion attack

campaigns from the REvil

copycat were waged against

several VOIP services providers.

One VOIP service provider

reported $9M-$12M in revenue

loss due to DDoS attacks.

DDoS-for-Hire services made

attacks easy to launch.

NETSCOUT examined 19 DDoS-

for-Hire services and their

capabilities that eliminate the

technical requirements and cost

of launching massive DDoS

attacks. When combined, they

offer more than 200 different

attack types.

APAC attacks increased by 7

percent as other regions

subsided. Amid ongoing

geopolitical tensions in China,

Hong Kong, and Taiwan, the

Asia-Pacific region saw the most

significant increase in attacks

year over year compared to

other regions.

Server-class botnet armies

arrived. Cybercriminals have not

only increased the number of

Internet-of-Things (IoT) botnets

but have also conscripted high-

powered servers and high-

capacity network devices, as

seen with the GitMirai, Meris,

and Dvinis botnets.

Direct-path attacks are

gaining in popularity.

Adversaries inundated

organizations with TCP- and

UDP-based �oods, otherwise

known as direct-path or non-

spoofed attacks. Meanwhile, a

decrease in some amplification

attacks drove down the number

of total attacks.

Attackers targeted select

industries. Those hardest hit

include software publishers (606

percent increase), insurance

agencies and brokers (257

percent increase), computer

manufacturers (162 percent

increase), and colleges,

universities, and professional

schools (102 percent increase)

The fastest DDoS attack

recorded a 107 percent year-

over-year increase. Using DNS,

DNS amplification, ICMP, TCP,

ACK, TCP RST, and TCP SYN

vectors, the multi-vector attack

against a target in Russia

recorded 453 Mpps.

DDoS Attacks Cross 9.7m in 2H 2021
Adversaries launched more than 9.7 million DDoS attacks in 2021, just 3 percent shy of the

record-breaking 10 million seen in 2020 and a whopping 14 percent more than seen pre-
pandemic in 2019.
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A
SUS, one of the leading

IT companies in server

systems, server

motherboards and

workstations, has announced its

presence at NVIDIA GTC 2022 –

where the company will

showcase its medical solution

that employs AI-assisted

diagnosis of 3D imagery to the

accuracy of medical

interpretation. ASUS is also

confirming that selected servers

and workstations will fully

support the latest NVIDIA RTX

A5500 GPUs to help build

powerful content within which

creators are empowered to

bring their ideas to life.

ASUS products ready for

NVIDIA RTX A5500 and

support for new NVIDIA RTX

Laptop GPUs

NVIDIA at GTC 2022 has

announced the NVIDIA RTX

A5500 GPU. The desktop

version combines the latest-

generation CUDA, RT and

Tensor cores with 24 GB of

graphics memory to drive

complex, multi-app design and

visualization work�ows from the

desktop. ASUS Pro E500 G7 is a

workstation designed to run

multi-threaded apps for fast

rendering, simulation and real-

time ray tracing, and supports

one RTX A5500 GPU and one

Intel Xeon W-series processor.

The dual onboard 2.5 Gbps

Ethernet ports allow fast file

transfer and smooth high-

resolution video streaming.

ASUS also offers a

comprehensive selection of

server options that support up

to eight RTX A5500 GPUs that

fit diverse workloads, including

RS720A-E11-RS24U, RS700A-

E11-RS12U, and ESC4000-E11.

ASUS ProArt Studiobook

Pro 16 OLED and ProArt

Studiobook 16 OLED NVIDIA

Studio laptops are equipped

with professional-level 3D

graphics processing power

provided by NVIDIA RTX A5000,

the new NVIDIA RTX A3000

12GB, and GeForce RTX 3080 Ti

Laptop GPU. NVIDIA Studio

laptops are purpose-built with

vivid color displays and blazing-

fast memory and storage to

boost work�ows. They blitz

through the toughest tasks,

such as photo-realistic 3D

content creation, thanks to the

advanced features in the GPU –

including ray tracing and AI

acceleration. This ensures

smooth work on complex 3D

modeling, high-resolution video

editing and high-quality live

streaming.

Primed for the

Omniverse ecosystem

NVIDIA Omniverse is an

innovative 3D-design

collaboration and simulation

platform built to seamlessly

connect individual or teams of

creators, designers, researchers

and engineers to share assets,

applications and tools to

efficiently bring their ideas to

life. ASUS accommodates both

the Omniverse Enterprise

subscription and Omniverse

individual users. NVIDIA-

Certified ASUS servers and

workstations with NVIDIA RTX

GPUs will support NVIDIA

Omniverse Enterprise to build a

solid foundation to deploy

across organizations of any

scale. For individual creators and

artists, NVIDIA Studio systems

offer state-of-the-art driver

technology extensively tested to

meet the most demanding

creative needs, ensuring the

most optimal experience for

NVIDIA Omniverse. The ASUS

ProArt Studiobook Pro 16,

ProArt Studiobook 16 and

ZenBook Pro Duo Studio laptops

bolster Omniverse for building

interconnected 3D virtual worlds

for commerce, entertainment,

creativity and industry from

anywhere.

For enterprise teams,

NVIDIA-Certified ASUS

ESC4000-E10 servers outfitted

with NVIDIA RTX A6000s are

optimized for multiple user 3D

design collaboration with

Omniverse Enterprise.

ASUS at NVIDIA GTC 2022

At GTC, ASUS is in

collaboration with InwinStack to

deliver a 3D medical solution to

intelligently improve medical

image-interpretation efficiency

and reduce human omissions,

by leveraging the deep-learning

methodology WinBrain. This

solution has been put into

practice in primary brain tumor

research of the radiology

department of the Taipei

Veterans General Hospital in

Taiwan, where it has helped to

accurately identify and mark

tumors – grading them into

general and typical brain tumor

judgments. It has also produced

excellent results in places that

are not easy to interpret. ASUS

will demonstrate both the

deployment and the

breakthrough results in a

featured session at GTC.

ASUS to Showcase its

Medical Solution at NVIDIA GTC 2022
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I
n 2021, Dell Technologies

and Alienware unveiled

the first-ever X-Series

laptops with breakthrough

system-level engineering controls

that enabled users to play the

best PC gaming titles anywhere.

Stepping up the momentum and

furthering Alienware’s 25-year

legacy of pioneering innovation

in gaming, the company has

announced its latest Alienware

X15 and X17 R2 in India.  For

those who desire bigger displays

but high portability, the new

and improved X15 R2 and X17

R2, offer strikingly impressive

graphics with support for up to

NVIDIA GeForce RTX 3080Ti,

12th Gen Intel Core i7H or

i19HK processors, advanced

Alienware Cryo-Tech cooling

technology, customizable

AlienFX stadium lighting, and

amped up speeds with DDR5

memory.

Anand Subramanya, Director,

Product Marketing, Consumer

and Small Business, Dell

Technologies, India, said,

“Alienware and performance are

synonymous with each other for

decades. For the ever-evolving

Indian gaming community, the

Alienware X15 and X17 are an

attestation of the brand’s

evolution that is driven by next-

level performance and

motivated by portability. Our

latest line-up delivers the best

design, thermal controls, and

robust technologies enhancing

immersive gaming experience

and delivering the thrill for the

enthusiasts! We have been

paying close attention to the

needs of the casual and

hardcore gamers and content

creators and our product

innovation is centered to meet

the varied customer

requirements.”

The Alienware laptops are

crafted with a more youthful

essence and gentler edges,

offering universal appeal to all

gamers. The X-Series provides a

premium excellence ideal for

professional creators who also

love to game. The dark core

replaces the previously light

interior, reducing screen

re�ections on the keyboard and

delivering distraction-free

gaming. Moreover, a low halo

keyboard illuminates only the

letters on the keys so users can

focus on the game.

Achieving engineering

excellence and sustainability with

the X architecture

The engineering and design

teams have leveraged premium

materials such as magnesium and

stamped aluminum with CNC for

structural rigidity, thinness, and

lightness. Using high spec

materials, the Alienware X-Series

achieves its super-thin form

factor without compromising

performance in an entirely new

design layout. Furthermore,

under Dell’s 2030 Moonshot

Goals, the X-Series comes with a

low VOC (volatile organic

compounds) waterborne paint.

The sustainable, stain-resistant

paint provides a soft, highly

tactile experience for high-wear

surfaces and is better for the

planet.

Leading the way with industry-

first innovations

The new Alienware X-Series

takes the Alienware DNA to new

heights, with significant features

that allow users to play the best

PC games anywhere:

An industry-first innovation,

the advanced Alienware Cryo-

Tech cooling technology features

the Element 31, an exclusive

thermal interface material (TIM)

concocted from Encapsulated

Gallium-Silicone liquid metal

compound. It delivers a 24

percent improvement in thermal

resistance over the previous

generation and up to a 50

percent improvement to the

contact resistance in preliminary

testing

The Alienware Quad-Fan

design produces dedicated

air�ow using evacuative fans and

dual opposite outlet fans for

improved thermal control.

Additionally, the AI-powered

Smart Fan control technology

allows individual fans to

independently spin, slow down

or remain steady according to

various sensors within the

system offering performance

control to its user

The Thermal Control Circuit

offset (TCC offset) offers gamers

five uniquely Tailored Power

States (TPS) to choose from

according to their needs – Full

Speed (max power), Performance

mode (graphics priority),

Balanced mode (balanced

CPU/GPU), Cool mode (low-

temperature priority), and Quiet

mode (acoustics priority).

The X-Series also includes

Alienware’s HyperEfficient

Voltage Regulation technology

which is capable of up to 12-

phase (on the X17) or 8-phase

graphics voltage regulation (on

the X15). This offers high-

performance for longer gaming

sessions

Features the AlienFX stadium

lighting with 100 micro-LEDs on

the X17 in the rear lighting alone

(90 LEDs on the X15) designed as

an independent and

programmable lighting zone that

gamers can personalize through

the Alienware Command Center

Panel options include

ComfortView Plus, a hardware-

based, low-blue-light technology

to help reduce eye strain without

sacrificing display quality

NVIDIA G-SYNC is available

on the FHD 360Hz display option

on the X17 and with QHD 240Hz

and FHD360Hz displays on the

X15

Some exclusive features on

the X17 include an ultra-low

profile CHERRY MX keyboard

design incorporating German

stainless-steel mechanical

components for a tactile

experience like no other. The

machine also allows users to

upgrade their DDR5 memory

after purchase

Both devices come in the

Lunar Light color with high

endurance clear coat and silky

smooth finish

Pricing and availability:

The newly launched

Alienware devices are available

for purchase across Dell Exclusive

Stores (DES), Dell.com large

format retail, and multi-brand

outlets. The Alienware X15 R2

starts at INR 249990 and the

Alienware X17 R2 starts at INR

299990.

Dell Technologies & Alienware Debut

New Alienware X15, X17 R2

COVER STORY
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M
SI has announced

new Business and

Productivity

laptops for the Summit, Prestige,

and Modern Series with 12th

Gen Intel Core Processor. MSI

revamps the whole business and

productivity product line to

maximized anyone who needs

productivity.

The Intel Evo platform

certification was awarded to the

Summit and Prestige series for

their lightweight design, rapid

response, and long-lasting

battery life. Discrete graphics,

powered by NVIDIA, fuel the

Summit and Prestige series to

help people express their passion

and help business professionals

reach their goals. The Summit

Flip models also feature a

seamless 360° 2-in-1 design

utilizing the touch screen

capability to swap into a tablet

mode. And for the Modern

series, popular French illustrator

Lorraine Sorlet collaborated on

four visual designs revitalizing the

series with a more ‘modern’ look.

The robust lineup has a Business

or Productivity laptop for

everyone.

Derek Chen, MSI Notebook

Worldwide Sales & Marketing

Director, said, “MSI’s roots are in

high-performance laptops, and

our Business Series laptops are

built to complete any workspace.

Our core mission has never

changed; it’s built to be the

backbone that maximizes your

productivity.”

Summit Series:

Determined to Succeed

The Summit Series has been

MSI’s top-of-the-line Business &

Productivity laptop since its

inception in 2019. Aside from

the existing Summit E13 Flip Evo

and Summit E16 Flip, the new

Summit E14 Flip Evo is joining

this year’s ranks to provide even

more sizing options for different

user needs. The Summit E16 Flip

is powered by NVIDIA GeForce

RTX Graphics to further boost

its performance. The display also

comes protected by Tobii

Aware, automatically locking

the laptop if the user is not

nearby or by blurring the screen

from prying eyes. “We are

excited to partner with MSI and

bring Tobii Aware to their users,

a software based on attention

computing,” said Ulrica

Wikström, VP of PC, Tobii.

“Users and businesses want

computers that proactively work

to keep their information secure

while also helping with their

wellbeing and productivity. This

is exactly what Tobii Aware

brings when paired with MSI’s

new line of laptops.”

Stay secure with

implemented enterprise-grade

securities such as webcam and

port locks, discrete TPM support,

fingerprint or IR webcam, and

webcam status notification.

However, being secure does not

mean the Summit can’t be lost

or misplaced. Never lose track of

the laptop with integrated Tile

finding technology. With the free

Tile app, activate and locate the

Summit laptops nearby or far

away. “MSI Summit series is built

for productivity, but it’s

impossible to be productive if

you spend unnecessary time

searching for a lost or misplaced

laptop,” said CJ Prober, CEO, Tile.

“Our collaboration with MSI and

Intel makes it easy to unlock

Tile’s finding power with the pre-

installed Tile Windows App,

ensuring people can stay focused

and productive.” Additionally, AI

technology allows the Summit to

automatically adjust the system

resource based on the scenario.

With a myriad of new features,

the Summit Series will help you

succeed.

The new Summit series

comes with superior security,

impressive performance, and

thoughtful product design, “It is

here to complete your workplace

and maximize your productivity,”

said Steven Yang, MSI Notebook

Division, Regional Sales Manager.

Prestige Series:

The Elite Essence

The Prestige Series design is

driven by aesthetics. Both the

Prestige 15 and Prestige 14 boast

a thin and light chassis design for

portability yet better thermals.

Immerse yourself in lossless

music with Hi-Res Audio

combined with DTS Audio

Processing, providing a higher

quality listening experience from

higher bit-rate encoding.

Stay productive by speaking

confidently and hearing others

more clearly. Choose between an

NVIDIA GeForce RTX Graphics or

Intel Evo platform based on user

performance preference. See the

difference with True Pixel

technology, bringing images to

life with astonishing color

precision. Enjoy added security

with face or fingerprint sign-in to

login faster with password less

options. A long battery life and

fast charging, stay productive

longer with ease charge. A

harmonious blend of features

gives the Prestige its prestigious

name.

Modern Series: Live Passionately

Everyday

The Modern Series is the

everyday favorite for trendsetters.

That’s why MSI teamed up with

French illustrator, Lorraine Sorlet

to tell four stories through visuals

inspired by love, work, and travel.

Trendy yet sophisticated describes

the new facelift the Modern

receives; a new chassis design to

showcase the ‘Modern’ look.

With fashionable designs and

Classic Black and Urban Silver

chassis, pick a style that matches

everyday life. With all these

thoughts on form, the Modern

series earns its rightful spot in the

Business & Productivity lineup

with plenty of productive

functions: a thin bezel offers a

higher screen ratio, a 180° �ip

screen provides easy sharing, an

enlarged touchpad yields better

scrolling, and a full-size keyboard

offers a full set of shortcuts. Tell

us your story with the Modern

14 or Modern 15. “The Modern

series is truly a beautiful

accessory that you could carry

wherever you go,” said Anne Lee,

MSI Notebook Division, Senior

Product Marketing.

MSI Introduces New Business &

Productivity Laptops
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U
iPath has announced

the launch of its

enhanced Technology

Partner Program, which brings

together independent software

vendors (ISVs) that co-innovate

with UiPath to deliver end-to-

end applications and solutions

for their joint customers. The

UiPath Technology Partner

Program now includes a variety

of new technical, sales, and

marketing offerings for

partners to develop, test, and

market their applications as

well as promote

complementary offerings.

The enhanced program is

driven by increased global

demand for automation

solutions. According to a

recent IDC Thought Leadership

White Paper, The Economic

Impact of UiPath Robotic

Process Automation: $55

Billion a Year by 2025,

sponsored by UiPath, “the

economic benefits expected by

the use of robotic process

automation (RPA) software by

UiPath customers will grow at a

blistering pace, from $7 billion

worldwide in 2021 to $55

billion in 2025.” In addition, a

2022 UiPath survey of U.S.

executives found that 78

percent are very or somewhat

likely to invest more in

automation to offset the impact

of the labor shortage.

UiPath has added to its

robust program to help

technology partners win more

business and break into new

markets. The program provides

a range of benefits that enable

technology partners to

confidently develop, test, certify,

and market their solutions and

go to market faster.

New features within the

Technology Partner Program

include:

Automation Build

Benefits: UiPath is investing in

tools for partners to create

their own integrations more

rapidly. Partners will also be

offered more robust trial

license access, training material

to enhance their build efforts,

and support to enable the

partner and UiPath to extend

their platforms and expand

their customer bases.

Sales and Business

Development Benefits:

Technology Partners can now

monetize their listing via the

UiPath Marketplace, drive

greater awareness of their

company and listing with UiPath

Sales Teams, and leverage

insights from UiPath experts to

expand offerings to new

industries or lines of business.

Marketing Benefits: UiPath

offers technology partners

many opportunities, including

access to the Partner Marketing

program, a turn-key marketing

campaign solution. This

program enables companies to

promote their partnership with

UiPath and the value to

customers through a menu of

ready-to-go marketing

campaigns. Technology

partners also can have their

listing and company

information included on the

UiPath website and portal.

Dalton Ruer, Data Cathedral

Architect, Qlik, said, “The

UiPath Technology Partner

Program provided a lot of

excitement and a solid

foundation for Qlik to build

and deliver a direct integration

between Qlik Cloud analytics

and the UiPath end-to-end

enterprise automation software

platform.”

Jean Paoli, Chief Executive

Officer, Docugami, said, “We

have been blown away by the

technical and business support

we’ve received from UiPath.

UiPath makes it easy for us to

deliver our document

engineering solutions through

their automation platform to an

enormous range of potential

customers. With these new

expanded partner services, we

look forward to even stronger

go-to-market opportunities and

working with UiPath to deliver

even greater value to our mutual

customers.”

Small to midsize technology

companies have unique needs

and capabilities. To serve this

market, the UiPath Technology

Partner Program offers two

partner tiers: a free self-service

tier and a paid tier, the latter of

which provides more dedicated

support and access to

additional benefits that enable

the technology partner to scale

their membership faster. The

enhanced Technology Partner

Program is tailored around the

needs, ambitions, and

aspirations of each partner.

Dhruv Asher, Senior Vice

President, Head of Business

Development and Product

Alliances, UiPath, said,

“Technology companies choose

to partner with UiPath because

they want to work with the

leader in the automation space.

We value our technology

partners because they enable

UiPath to extend our platform

and make it ubiquitous via our

partners’ technology and

customer base. The turn-key

marketing programs and other

innovations in our Technology

Partner Program will help

showcase the value these

companies deliver to our joint

customers every day.”

UiPath Unveils Enhanced

Technology Partner Program

Dhruv Asher
Senior Vice President,

Head of Business

Development and

Product Alliances,

UiPath
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Inflow Technologies & Claroty Signs

Distribution Pact

B
engaluru based In�ow

Technologies has signed a

distribution pact with Claroty,

the industrial cybersecurity company

that helps one of the world’s largest

enterprises reveal, protect, and

manage their OT, IoT, and IIoT assets.

In�ow Technologies is one of the

fastest growing value-added

distributors in India and is a niche

player in the Distribution Services

industry providing Value Added

Distribution in Cyber Security,

Networking, Unified Communications

and Collaboration, AIDC & POS,

Infrastructure & Application

Software, Storage Management and

Electronic Security products & related

services in South Asia with revenue

run rate of USD 370+ million.

Headquartered in Bangalore, In�ow

Technologies has a presence in 15

locations across India & SAARC.

Rajesh Kumar, Vice President

Business Technology Unit, In�ow

Technologies, said, “Claroty has created

the industry leading platform to detect,

manage and secure OT, IoT, and IIoT

assets in industrial environments. We

are delighted to partner with them and

through our esteemed channel partners

we will focus on offering this industrial

cybersecurity solution to end customers.

Our skilled, focussed team will work

with identified channel partners to

equip and enable their teams.”

The Claroty Platform is a

complete industrial cybersecurity

solution that comprises Claroty’s

Continuous Threat Detection, Secure

Remote Access, and Edge

technologies. It reveals and protects

all industrial assets while detecting

the earliest indicators of threats via

proprietary detection technologies.

With highly �exible and rapid

deployment options, a vast

integration ecosystem, and robust

API, the platform seamlessly

integrates with any industrial

environment regardless of the scale,

architecture, or maturity of existing

cybersecurity programs. The platform

is also the industry’s only solution

with integrated remote incident

management capabilities spanning

the entire incident lifecycle.

“Securing the industrial economy

has historically been a difficult process

due to the complexity and

inaccessibility of OT environments,”

said Nick Nindra, Head of Channels

and Alliances, APJ, Claroty. “This

endeavor requires a strong ecosystem

of partners working closely together to

give industrial enterprises fast and easy

solutions, which we aim to do through

our partnership with In�ow

Technologies Pvt. Ltd. We look forward

to working together to secure the

industrial and critical infrastructure

systems that power India’s economy.”

GajShield Infotech

Organizes Channel Partner

Meet with Mass Infonet

G
ajShield Infotech is a cybersecurity company

developing security solutions that provide

protection against the current and evolving

cyber security threats. The well-known Data Security

Firewall solution provider that has been one of the

pioneers in the development of security solutions

and an active contributor to the industry in

combating security threats has recently organized its

channel partner meet. The company has been

recognized for addressing significant security

challenges alongside delivering futuristic solutions

for clients’ current and future requisites. Initiated in

partnership with its Regional distributor Mass

Infonet, (Mumbai and ROM), the one-day event was

organized on 11th March 2022 at Centre Point,

Nagpur.

The meeting comes in the wake of several high-

profile cyberattacks, that has brought an added

urgency to such security issues. The session has been

designed to facilitate their partners in leveraging and

building their expertise in the domain of cyber

security. Dedicated partners attended the session to

strengthen their knowledge on GajShield products

and solutions. The core agenda of the meet was to

aid channel partners in working towards new

industry standards with robust security tools

alongside providing them with relevant skills

training. The session was aimed at enabling

GajShield’s Partners to groom their ability and

mechanical skills, enhance partner profitability,

expand opportunities, and empower partner success.

Sonit Jain, CEO, GajShield Infotech, said,

“GajShield Infotech channel partner meet comes at a

timely moment, highlighting on the pressing need

for adaptable security solutions to combat

cyberattacks that continue to exploit vulnerabilities

targeting people, organizations, and government.

The meet organized in partnership with Mass

Infonet will offer a wide-ranging security suite

empowering our partners and their organizations to

build and grow their security infrastructures. The

partner meet is a grand development led by

GajShield Infotech to help our partners in emerging

into security experts across their technology

portfolio.”

Srinivas Hebbar, MD, Mass Infonet Private

Limited, said, “We are proud to associate with

GajShield Infotech in organizing the channel partner

meet. The program was commenced at a time when

many organizations have been struggling to meet

the security requisites. We understand that cyber

security is a crucial element that will remain a top

priority for organizations, even as the pandemic

subsides. We have designed our partner program to

amplify our partner success and to qualify their

virtual transformation.”

COVER STORY



BFSI TRYST WITH

HYPER AUTOMATION
With new challengers flooding the market with cloud

infrastructure and a mobile-first, digital proposition, the fight

for market share among the BFSI players has intensified. This

is what makes automation such a compelling proposition, as

any opportunity to slim down the operational costs will be

welcomed to drive increased profitability. From automating

on-boarding processes in lending to improving data quality

and utility for better decision making, hyper-automation has

the potential to augmentworkers ability, whilst reducing

operational costs and human error

Amit Singh
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A
n Indian incentivized

health & wellness

platform, Growfitter

has raised $1 million in a Pre

Series A round led by

In�ection Point Ventures. The

round also saw participation

from The First Post Capital,

Mumbai Angels, Startup Angel

Network, DevX Accelerator

Fund, Blockchain Founders

Fund (Singapore), JPIN.

Well-known angels Mohit

Burman (Vice Chairman,

Dabur India) and Aman

Gupta, Co-founder CMO boAt

also joined the round. Amar

Gupta invested in the

company through Shark Tank

India, where Growfitter

appeared after signing the

lead investor of this round.

The funds will be utilized

for building technology

infrastructure and expanding

business operations, hiring,

and branding of the platform.

Growfitter was also selected

amongst the top 30 startups

in the Korean Govt-backed K-

Startup Grand Challenge

program.

The team stayed in South

Korea for 4 months in FY2020

to work on the platform. It

was also a part of Class 27 of

the Alchemist Accelerator

program, one of the

accelerator programs in Bay

Area USA run by Stanford

Professor Ravi Belani.

Vinay Bansal, Founder &

CEO, In�ection Point Ventures,

said, “The pandemic has

brought about awareness

among the end-users and

businesses around digitally

delivered solutions. Health has

emerged as a top priority.

Growfitter digital health

program uses a combination

of proven behavioral science &

rich data science to help build

healthy habits that stick.

Growfitter is building out a

full-stack model that will

eventually have insurance &

financial products, & really

become an embedded financial

services platform creating a

community of health & wellness

which is the big trend going

forward. The Company’s

motion-sensing proprietary

algorithm helps the users to

keep a note of their movement,

allotting them points on every

workout. We see potential in

businesses which are taking

high-touch manual business

processes and bringing digital

transformation to the doorstep.”

Growfitter has partnerships

with brands including P&G,

Puma, Jockey, Paytm, Myntra,

Lakme, Ixigo, Blinkit (formerly

known as Grofers), Tata 1mg,

WazirX, MFine, Ease My Trip,

Pharmeasy, MediBuddy &

MyGlamm for their reward

program. They have also

signed an MOU as a licensed

group insurance partner with

Aditya Birla Health Insurance

& Raheja QBE.

Growfitter app has been

downloaded by more than

600K+ users across 200 cities

& rewards worth more than

$1 million have already been

redeemed. The app also offers

a premium subscription &

already has 20k+ paid

subscribers on the platform &

more than 3 million visitors on

their website Growfitter.com.

The platform has installed its

QR codes in over 1000+

fitness centers in the country

and more than 5 million users

have scanned these QR codes.

Sanmati Pande, Co-Founder

& CEO, Growfitter, said, “IPV is

one of the best investment

platforms run by industry

veterans & professionals. Vinay

Bansal has been a great

support by providing not just

growth capital but also

strategic partnerships to scale

the business. Their turnaround

time to close the round was

phenomenal.”

“We are really an insurtech

company but creating a

community in health &

wellness. We believe that

embedded financial services

will be a big trend going

forward & we are building the

biggest one for health &

wellness.” adds Sanmati.

The digital health market is

increasing. According to

Precedence Research, the

global digital health market

size is expected to garner

around $551 billion by 2027,

with a CAGR of 16.5 percent

from 2020 to 2027.

Harshit Sethy, Co-Founder,

CTO, Growfitter, said, “The

funding will be used to grow

our technology stack, offer

more immersive experiences to

our users and members, and

to develop a wider embrace of

our target segments. We have

also now introduced Fitness &

Group challenges where users

can compete & win rewards.

Our aim is to reach 10 million

users in the next 2 years &

build an ecosystem powered

by AI & Machine learning

which will help people to get

fit and adopt a healthy

lifestyle.”

Shark Tank Featured Growfitter

Grabs $1 Million Funding





Oracle Unveils Java 18

O
racle has announced the

availability of Java 18, the

latest version of one of the

world’s number one programming

language and development

platforms. Java 18 (Oracle JDK 18)

delivers thousands of performance,

stability, and security improvements,

including nine enhancements to the

platform that will further improve

developer productivity.

The latest Java Development Kit

(JDK) provides updates and

improvements with nine JDK

Enhancement Proposals (JEPs). These

include the capability to add Code

Snippets in Java API Documentation

(JEP 413), which simplifies the

addition of sample source code in

API documentation, and Simple

Web Server (JEP 408) for

prototyping and testing. Developers

can explore two incubating

modules: the Vector API (JEP 417)

and the Foreign Function and

Memory API (JEP 419), as well as a

preview feature: Pattern Matching

for Switch (JEP 420).

Georges Saab, Vice President of

Development, Java Platform Group,

Oracle, said, “The release of Java 18

demonstrates Oracle’s continued

commitment to provide enterprises

and developers faster access to

enhancements with the six-month

feature release cadence. We

continue to make technical

investments that improve the

performance, stability, and security

of the Java SE Platform

implementations, as well as the

Java Development Kit.”

“Java developers want continued

innovation with modern

programming language features,

developer experience enhancements,

cloud managed services, and

stability,” said James Governor,

Principal Analyst, RedMonk. “With

Java’s consistent six-month release

cadence Oracle is meeting those

demands, helping to keep Java

relevant for modern applications and

workloads.”

Accelerating Java’s Adoption
in the Cloud

Oracle recently introduced Java

Management Service (JMS), a new

Oracle Cloud Infrastructure (OCI)

native service to help manage Java

runtimes and applications on-

premises or on any cloud. JMS

delivers the information needed to

manage Java deployments across

the enterprise. Java Management

Service is included for OCI

workloads and for Java SE

Subscribers.

Java 18 is the latest release

under Java’s six-month release

cadence and is the result of extensive

collaboration between Oracle

engineers and other members of the

worldwide Java developer

community via the OpenJDK Project

and the Java Community Process

(JCP). This provides a steady stream

of innovations while also delivering

continued performance, stability and

security improvements that will

increase Java’s pervasiveness across

organizations and industries of all

sizes. The largest changes delivered

in Java 18 are:

Updates and Improvements
to Libraries
� JEP 400: UTF-8 by Default – Sets

UTF-8 as the default charset of

the standard Java APIs. With

this change, APIs that depend

on the default charset will

behave consistently across all

implementations, operating

systems, locales, and

configurations.

� JEP 408: Simple Web Server – A

command-line tool and API to

start a minimal web server that

serves static files only. This tool

will be useful for prototyping,

ad-hoc coding, and testing

purposes, particularly in

educational contexts.

� JEP 416: Reimplement Core

Re�ection with Method Handles

– Reimplements

java.lang.re�ect.Method,

Constructor, and Field on top of

java.lang.invoke method

handles. By making method

handles the underlying

mechanism for re�ection, it

reduces the maintenance and

development cost of both the

java.lang.re�ect and

java.lang.invoke APIs.

� Internet-AddressJEP 418:
Resolution SPI – Defines a

service-provider interface (SPI)

for host name and address

resolution, so that

java.net.InetAddress can make

use of resolvers other than the

platform’s built-in resolver.

Tools
� JEP 413: JEP Code Snippets in

Java API Documentation –

Introduces the @snippet tag for

JavaDoc’s Standard Doclet to

simplify the inclusion of example

source code in API

documentation.

Preview and Incubators for
Later JDK Releases
� JEP 417: Vector API (Third

Incubator) – Provides an API for

developers to reliably leverage

CPU architectures that provide

scalable vector extensions. This

will lead to superior performance

compared to equivalent

computations on non-extended

processors.

� Foreign Function andJEP 419:
Memory API (Second Incubator)

– Enables Java programs to

interoperate with code and data

outside of the Java runtime. By

efficiently invoking foreign

functions (i.e., code outside the

JVM), and by safely accessing

foreign memory (i.e., memory

not managed by the JVM), the

API enables Java programs to

call native libraries and process

native data without the

brittleness and pitfalls of JNI.

� JEP 420: Pattern Matching for

Switch (Second Preview) –

Enhances the Java programming

language with pattern matching

for switch expressions and

statements, along with

extensions to the language of

patterns. Extending pattern

matching to switch allows an

expression to be tested against a

number of patterns, each with a

specific action, so that complex

data-oriented queries can be

expressed concisely and safely.

Future Proofing Java
Programs
� JEP 421: Deprecate Finalization

for Removal – Finalization remains

enabled by default for now, but

can be disabled to facilitate

testing. In a future release, it will

be disabled by default, and in a

later release, it will be removed.

Maintainers of libraries and

applications that rely upon

finalization should consider

migrating to other resource

management techniques such as

the try-with-resources statement

and cleaners.

Supporting Java Customers
The Oracle Java SE

Subscription, a predictable pay-as-

you-go offering, provides

customers with best in class

support, entitlement to GraalVM

Enterprise, access to the Java

Management Service, and the

�exibility to upgrade at the pace of

their business. This helps IT

organizations manage complexity,

contain costs, and mitigate security

risks.
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